
good to see you
introducing.. Tony’s Chocolonely!

drum roll
please..



while it’s common practice for chocolate 
bars to be straight and square..



.. the truth is that the world 
of cocoa is unequally divided!

(and so our 
bars are too)



we exist to end slavery in chocolate:



our vision: 100% slave free chocolate. Not just our 
chocolate, but all chocolate worldwide.



we’re crazy about chocolate..

great tasting 
chocolate

unequally 
divided bar

innovative 
flavours

stand out 
packaging



.. and serious about people.

traceable 
beans

pay a 
higher 
price

go for 
the long 
haulstrong 

farmers

improve 
quality and 
productivity



we’ve been rockin’ it in the Netherlands..

that’s right you are looking

at the best sold chocolate bar
in The Netherlands..

market share Tony’s
NL, value market share (%) 

2011 2017

18,1%

17,1%
(Milka)

9,1%
(Cote D’or)

2,1%
(Ritter)

3,7%
(Verkade)

.. not just our bars, 
but of all chocolate bars

Tony’s 
Chocolonely

Tony’s 

contributed to 46% 

of total category 

growth

Source: Nielsen



planned launches

Tony’s in store

Canada
2018

we travel the globe

United States
2015

France
2018

Belgium
2014

United 
Kingdom

2019
The 

Netherlands
2005

Germany
2018

Denmark
2018

Norway
2018

Sweden
2016

Finland
2018



.. and have been voted the most inspirational brand.

by 
marketeers

and consumers



it looks pretty 
good right?

Belgium
the Netherlands

 US

Schiphol

Sweden



wanna grab a coffee?

(with chocolate, 
of course)

Ivan van Kooten
mobiel: +31 6 24422406

email: ivan@tonyschocolonely.com



done!


