






Wine strategy
Target customer 

missions
Wine brand values







Identifiable ‘good’ tier
Me and partner at home 

customer mission

Reflects modern 
customer 



Range reflects modern 
trends

Identifiable ‘better’ 
tier

Me and partner at home 
and kitchen suppers





Range reflects 
modern trends

Identifiable ‘best’ tier
Gifting, treat, dinner 

parties

•

•

•

•

•

•



Taste 
The Letter 
Collection

Exclusives
Regional 
Selection



Italian Sparkling/ Prosecco Cava & Champagne

Sparkling 
range value

£5m

Perlezza
range value

£2.5m





101 medals
Won in 2019/20 Total





2018 2019























91% wine producers family-
owned or grower cooperatives same core 
values 

committed 






