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SPAR Responsible Retailing

As a food retailer present in more than 40 countries around the world, SPAR is 
committed to adding value to the communities in which we operate. At SPAR, 
we strive to deliver outstanding service and excellent product offerings, whilst 
simultaneously working towards social and environmental prosperity for all. 
As a global brand, we recognise our responsibility in helping to tackle and 
negotiate the challenges faced by our customers and communities around the 
world. This sense of responsibility lies at the heart of the SPAR strategy, that 
we are ‘Better Together’.

Our Better Together strategy can be traced back to our roots when in 1932, 
the SPAR Brand was founded on the principle of joint cooperation between 
wholesalers and retailers. Similarly, our Responsible Retailing initiatives today 
are designed and executed by our various SPAR Partners, whom we are proud 
to call our SPAR family. As our SPAR Partners face different challenges across 
the globe, they have the power to drive their own initiatives in the communities 
they serve. As a global business, we aim to tailor our business strategy and 
priorities to make real and tangible changes for local communities.

Unique opportunities for knowledge sharing and collaboration have arisen, 
allowing SPAR to address local challenges that have a global impact. Following 
this strategy, SPAR has developed partnerships with organisations such as the 
Global Alliance for Improved Nutrition (GAIN), the Amsterdam Initiative against 
Malnutrition (AIM), and European Athletics.
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SPAR Italy Nordest donate €5.9 
million worth of unsold food in 

2017 to local charities

SPAR Switzerland reduced
one-use plastic bags by 35%

SPAR Norway have 150 trucks using 
HVO (Hydrotreated Vegetable Oils)

SPAR Croatia reduce salt by 1,4% 
in daily baked bread.

SPAR Hungary donated €545,000 
to social initiatives and charities 

in 2017

SPAR Austria reduces sugar in
more than 50 own brand products

SPAR Responsible Retailing Statistics



ENVIRONMENT
Our developments in food waste, 
sustainable packaging & recycling
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Our Focus
SPAR is currently focused on six key areas, that are fundamental 
to the role we can play as an international food retailer. Our 
commitments and initiatives across the world, whilst tailored to 
community specific needs, are largely focused on health, sourcing, 
community, environment and supply chain, and are all linked to  
our people.

During the 63rd International SPAR Congress, held in India, the delegates of 
SPAR donated 3 Million Rupees to SOS Children’s Village India.

HEALTH

Our focus on nutrition, exercise, 
& wellbeingCOMMUNITY

Our engagement with 
community projects

PEOPLE

Our Dedication to the Training & 
Development of our People

SOURCING

Our commitment to local & 
sustainable sourcing

CLIMATE

Our tailored initiatives aimed at 
reducing CO2 emissions & 
energy consumption
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Nutrition, Exercise & 
Wellbeing 
Health and nutrition are two issues high up on our agenda at 
SPAR. We are strong believers in the need to provide consumers 
with good quality products and the relevant nutritional information 
to ensure a balanced, healthy diet. Our focus on nutrition further 
compliments the SPAR initiatives targeted at exercise, promoting 
a healthy lifestyle and fighting malnutrition

HEALTH

Our focus on nutrition, exercise, 
& wellbeing

Nutrition

SPAR’s commitment to promoting 
healthy eating has seen improvements 
for consumers in fresh foods as well 
as dry foods. Around the globe, 
various SPAR initiatives have focused 
on working better with suppliers and 
diversifying the food portfolio. In this 
way, SPAR provides customers with 
access to fresher products and where 
possible options to choose healthier 
alternatives. SPAR has set out a 
clear strategy for offering customers 
organic products, natural products, 
and products for shoppers with food 
intolerances.

SPAR has also developed the Nutrition 
Zone, which aims to provide nutritional 
advice by breaking down the various 
food groups in a fun way for future 
generations.

Exercise

In addition to our focus on healthy 
eating, SPAR recognises the benefits of 
exercise and as such, our sponsorship 
of sport is another key part of our 
business. Partnerships between SPAR 
retailers, local schools and sports 
clubs reflects the importance SPAR 
places on promoting exercise in many 
local communities. Support from 
SPAR comes in many forms including, 
volunteering time, instore fundraising 
activities, the provision of sports 
equipment and financial assistance.

The SPARK Kids Athletics Park has 
further been developed to promote 
athletics to future generations of athletes.

SPAR Projects

In line with promoting healthier eating, 
SPAR actively engages in initiatives 
aimed at providing better access to 
food and combating malnutrition. 
Just one example is the development 
of the Rural Hub project in South 
Africa in partnership, with the Global 
Alliance for Improved Nutrition (GAIN) 
and the Amsterdam Initiative against 
Malnutrition (AIM).
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HEALTH

Our focus on nutrition, exercise, 
& wellbeing

SPAR Croatia has reduced the amount of salt in its bread baked 
daily at the INTERSPAR bakery by 1.4%, in line with the World 
Health Organisation’s dietary recommendations.

SPAR Croatia reduces salt in its 
daily baked bread

Customers can now find bread baked 
with a lower volume of salt on the shelves 
of all SPAR Croatia’s INTERSPAR and 
SPAR stores. The amount of salt in all 
30 bread varieties has been reduced 
by 2% to the recommended 1,4% 
and in some cases even lower than 
the recommended amount. All the 
other ingredients remain the same – 
no additives were used to replace the 
salt and the bread is of the same high 
quality and taste.

“Through revising the recipe, SPAR 
Croatia is enabling positive change 
in our customers’ eating habits,” said 
Helmut Fenzl, CEO of SPAR Croatia.

This is part of a larger strategic plan to 
reduce the consumption of kitchen salt 
in Croatia from the current daily intake 
of 11.6 grams to 9.3 grams by 2019. 

This will consequently reduce the prev-
alence of arterial hypertension, cardio-
vascular and cerebrovascular diseases 
such as stroke.

At SPAR Croatia, we are 
enabling positive change 

in our customers.

SPAR Hungary recently introduced its 30-day lifestyle change 
mobile app, helping those wanting to improve their health. The app 
users are given access to dietary plans developed by nutritional 
experts, training programmes, and other useful tips to help them 
reach their goals.

SPAR Hungary encourages healthy lifestyle change 
with new mobile app

The SPAR Lifestyle Change Programme 
aims to assist more people in making 
conscious dietary changes and 
participating in regular sports activities, 
and is built around a free-of-charge 
mobile app. 

The programme has been developed by 
trained and experienced professionals. 
A dietary expert and certified nutritionist 
developed the diet plan, whilst 
professional trainers developed easy-
to-perform exercises, in the form of 
short videos.

The software also provides information 
about supplements, meditation, yoga 
and office exercise videos. Consultation 
with experts is accessible through the 
website and the app monitors the fluid 
intake of users – sending reminders to 
drink enough water throughout the day.

“As a value-focused family enterprise, 
SPAR has always highlighted the 
importance of a healthy lifestyle. A 
balanced diet plays a much larger role 
in today’s busy world than ever before 
and as such, SPAR doesn’t only provide 
high quality food, but also aims to assist 
in maintaining a healthy diet,” said Márk 
Maczelka, Head of Communications at 
SPAR Hungary. 

A balanced diet plays a 
much larger role in to-

day’s busy world. 
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HEALTH

Our focus on nutrition, exercise, 
& wellbeing

SPAR Ireland invested more than €1 million in an advertising 
campaign to showcase its healthy eating initiative, SPAR Better 
Choices. The campaign aims to inspire people to make positive 
food choices with the help of the SPAR healthy eating range.

SPAR Ireland invests over €1 million 
in new advertising campaign

The SPAR Better Choices programme 
sees SPAR redefine its offering to 
customers in response to changes in 
Irish consumers’ lifestyle choices. The 
launch of SPAR Better Choices aims 
to ensure that eating on the go doesn’t 
mean compromising on health and 
wellbeing. The initiative also caters 
for customers with varying nutritional 
needs with low fat, high protein, and 
gluten free products on offer. 

SPAR partnered with dietitian Ellen 
Roche, a member of the Irish Nutrition 
and Dietetic Institute, to research 
and carefully select which products 
to include in the range. All products 
highlighted in stores with the SPAR 
Better Choices signage offer customers 
guidance on choosing the best foods 
for their lifestyle while on the move.

The campaign includes the launch of 
two adverts, one featuring Republic 
of Ireland football captain, Seamus 
Coleman, and the other featuring 
model and mum-of-two, Claudine 

Keane. Speaking about the initiative, 
Willie O’Byrne, Managing Director, 
BWG Foods said: “With the SPAR 
Better Choices offering our customers 
can expect to find the right choice for 
themselves under the tree at SPAR.’’ 
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Once a staple food source in India, Millets have fallen out of 
fashion over the last few decades – replaced by rice and wheat. 
Now, with the increase in diabetes and allergies, this group of 
small seed grasses that have been widely cultivated as cereal 
crops, are making a comeback. 

SPAR India promotes instore millet revival and 
supports local farmers

Realising the potential of the hardy, 
ancient millet seeds, SPAR India 
introduced a 25 day-long campaign 
in all SPAR Supermarkets to create 
awareness about the health benefits 
and nutritional excellence of millets. 
In each store, a special zone was set 
up highlighting the entire millet range 
available along with the display of 
nutritional information and delicious 
recipes. 

Around 500 school children from all 
over the country visited the millet zones 
in the SPAR stores and were informed 

about why the grains should be part of 
their diets. In addition to the millet zones 
instore, SPAR India executed the online 
campaign #SayYesToMillets, regularly 
posting nutritional facts, recipes and 
health benefits of millets on its various 
social media platforms.

Alongside the promotion of millets, 
SPAR India has been supportive of 
local farmers. The SPAR Natural range 
offered instore features of a variety 
of products containing locally grown 
grains. These include savoury, sweet 
and ready-to-cook SPAR Own Brand 
products like Dosa mix and Millet-based 
health drinks.

#SayYesToMillets 
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Local & Sustainable
SPAR is committed to providing customers with a wide range of 
fresh and dry goods that are locally and/or sustainably sourced. 
SPAR Partners across the globe continue to develop ways 
to provide customers with products that are produced under 
conditions with a reduced impact on the environment, promote 
animal welfare, and provide equal opportunities for farmers and 
fishermen.

SOURCING

Our commitment to local & 
sustainable sourcing

Local Sourcing

Our focus on sourcing locally is aligned 
with our core values of community 
involvement. In committing to local 
sourcing agreements, we aim to provide 
farmers with long term stability and 
success whilst at the same time offering 
customers higher quality products. 

Through these mutually beneficial 
partnerships, we are also able provide 
a more diverse range of fresh, long-life, 
and frozen products as local suppliers 
have grasped opportunities in adopting 
innovative technologies for production 
and quality assurance. 

In acknowledging this, SPAR is 
continuously looking to support more 
local suppliers and provide them with 
similar opportunities to expand and 
grow their operations.

Sustainable Agriculture & 
Fisheries

In further reducing our environmental 
impact, SPAR supports initiatives that 
emphasise sustainable agriculture and 
fishing practices. 

SPAR Partners across the globe are 
committed to sourcing sustainably 
certified food products, whether fresh 
or dry, and are conti-nuously extending 
these commitments. 

Reflecting the widespread business 
operations, SPAR Partners have a 
wide diversity in certifications for their 
products, highlighting the continuous 
expansion of our fresh and dry own 
brand ranges with an eye towards a 
sustainable future.

SPAR Projects

We are also committed to making direct, 
positive social impacts in the agricultural 
sector of developing nations. 

In partnership with the Global Alliance 
for Improved Nutrition (GAIN) and 
the Amsterdam Initiative against 
Malnutrition (AIM), we have committed 
to developing a project in South Africa 
around Rural Hub creation and are 
currently assessing possibilities for 
projects in Nigeria and India aimed at 
reducing post-harvest loss. 

Through these projects, we aim to 
provide equal opportunities for farmers, 
benefit the agricultural sectors by 
increasing harvest yields, and ultimately 
create self-sustaining industries.
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SOURCING

Our commitment to local & 
sustainable sourcing

SPAR Austria made a commitment back in 2011 to only stock 
responsibly sourced fish products in its stores, with WWF Austria 
checking SPAR’s entire fish range each year. The latest results of 
the assessment revealed that 97% of all of SPAR Austria’s 457 
fish products are caught or bred in a responsible way.

SPAR Austria’s responsible 
fishing policy

“This is the best result since the 
introduction of the SPAR fish buying 
policy in 2011 and is due to the intensive 
cooperation between fisheries, WWF 
and SPAR,” said Axel Hein, WWF 
Marine Biologist.  

SPAR offers the most extensive 
responsible fish offer in Austria, setting 
the standard for the rest of the Austrian 
food trade. Fish counters in INTERSPAR 
Hypermarkets and SPAR Gourmet 
stores sell MSC-certified fresh fish, 
caught according to the responsible 
fishing standards of the Marine 
Stewardship Council. 

Each INTERSPAR Hypermarket further-
more offers fish from local fisheries or 
breeders as well as fish from special 
WWF programmes, such as handline 
caught Yellowfin Tuna from the Mal-
dives. With these programmes, the fish 
population is preserved and a safe and 
sustainable source of income is gener-
ated for local communities. 

Within the UN’s 17 Sustainable 
Development Goals (SDGs), one of 
the objectives concerns ocean life and 
aims to effectively regulate fishing, 
overfishing, illegal fishing and harmful 
fishing practices by 2020. SPAR’s 
commitment to a responsible fish 
assortment is a solid contribution to 
these internationally recognised goals. 

97% of all of SPAR Austria’s 
457 fish products is 

responsibly sourced.

SPAR Nigeria hosted a one day SME Bazaar organised for small 
and medium Nigerian enterprises in collaboration with the Bank of 
Industry, the Manufacturers Association of Nigeria and the Retail 
Council of Nigeria.

SPAR Nigeria partners with stakeholders to support 
Made in Nigeria brands

The SME Bazaar followed an extensive 
SME Workshop to educate and offer 
professional assistance to small 
businesses on the principles of modern 
day retailing. More than 40 growing 
businesses showcased their products 
to SPAR shoppers and the general 
public. Products included grains, 
beverages, clothing and merchandise 
and cosmetics, all manufactured in 
Nigeria. 

Present at the occasion was the Deputy 
Managing Director of SPAR Nigeria, 
Mr. Prakash Keswani.  He stated that 

Nigeria has much potential in terms of 
business ideas and retail growth. “As a 
Hypermarket business, we are deeply 
interested in Nigerian products. We 
need to encourage and support growing 
businesses to standardise and align 
with best practices in the modern retail 
world.” 

Suppliers were grateful with the 
opportunity to present their products 
at the Bazaar. Amede Olisa-Achingale, 
a producer of organic food products, 
stated that before the Bazaar she 
felt limited in her reach to potential 
customers but through the event had 
been able to showcase her products for 
more effective market reach.

We need to encourage 
and support growing 

businesses.  
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SOURCING

Our commitment to local & 
sustainable sourcing

SPAR Gran Canaria was once again present at the annual Gran 
Canaria ‘Me Gusta’ Fair, the main local product fair on the island. 
It showcased various fresh products of the highest quality that 
make up the range La Cosecha Canaria de SPAR.

SPAR Gran Canaria participates in 
local product fair

SPAR Gran Canaria’s display showed 
the different stages of traditional cul-
tivation from the planting of seeds to 
the harvesting of products. The display 
included descriptive panels explaining 
the agricultural life cycle to children and 
adults.

One of the fundamental pillars of 
SPAR’s business and sales philosophy 
is to support local producers and farm-
ers, with the SPAR Gran Canaria stores 
offering locally sourced fresh products 
such as potatoes, cucumbers, cour-
gettes, papayas, and peppers. 

SPAR Gran Canaria works together with 
over 110 farmers on the island, who har-
vest their products from more than 400 
plots located in different municipalities. 

The SPAR Partner also sources other 
local Canarian produce of excellent 
quality such as: avocados, onions and 
sweet potatoes from La Palma, tropi-
cal pineapple from El Hierro, and exotic 
fruits from Tenerife.

Along with its onsite stand, SPAR Gran 
Canaria held workshops for children on 
fruit art and organised cooking shows 
by renowned local chefs who made 
dishes using local produce.
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SPAR is a big supporter of Austrian agriculture, offering its 
customers more than 37,000 high-quality Austrian specialties and 
seasonal delicacies that are sourced from approximately 2,700 
regional producers. 

SPAR Austria’s successful cooperation with local 
farmers and suppliers

Every year, SPAR Austria invites its 
fruit and vegetable suppliers to discuss 
current challenges and issues in the 
industry. The meeting offers a platform 
for informative exchange on soil health, 
sustainability and hygiene standards in 
agriculture.

“For us, as producers and suppliers, it 
is great that we meet a company like 
SPAR on an equal footing, acting in the 
interest of consumer protection and 
expectations of our mutual customers,” 
said vegetable supplier and event 
attendee, Lisa Mayr.

Many of the farmers cooperating with 
SPAR Austria operate on a small scale, 
but the quantities of high-quality goods 
are often not sufficient for nationwide 
delivery. In order to offer customers an 
extensive selection of local specialties, 
SPAR also cooperates with small 
suppliers. The aim of this partnership 
is to expand the delivery area, and 
maintain capacity.

SPAR Austria is therefore not only one 
of the largest partners of domestic 
agriculture, they are also contributing 
significantly to supporting individual 
producers and suppliers.

The variety of local fruits 
and vegetables sold at 
SPAR is remarkable.  
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SPAR Community involvement  
At SPAR, our commitment to the communities we serve extends 
beyond providing a high quality, value-for-money shopping 
experience. It also involves providing opportunities for employment, 
growing the skills of our employees, supporting those in need by 
volunteering time, generating funds for charities, and bringing 
the local community together through SPAR sponsored sporting 
events.

Through these activities, SPAR adds value to the communities in 
which we operate. Even though we have a growing global presence 
in more than 40 countries around the world, we are fundamentally 
driven by committed independent retailers who win the trust and 
loyalty of their local communities.

COMMUNITY

Our engagement with 
community projects

Charity support

Our SPAR Partners around the world are 
involved in the support and sponsorship 
of numerous charities. Whether at a 
local, regional or national level, SPAR 
aims to make a positive contribution 
wherever possible. The numerous 
charities sponsored by SPAR impact 
a variety of causes, including support 
for children in need and those fighting 
an illness or disease, the provision of 
disaster relief, investment in sustainable 
infrastructure, and the improvement of 
product processes and quality.

Personal involvement

The charitable events and activities that 
our SPAR Partners organise often bring 
SPAR employees and members of the 
local community together. It is this kind 
of personal involvement that makes a 
real difference and that sets us apart 
from our competitors. 

Our community involvement initiatives 
are focused on creating awareness of 
social and environmental causes in 
order to ensure long-lasting, positive 
change.
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SPAR UK retailers have once again jumped into action to support 
the Marie Curie Charity’s Great Daffodil Appeal. The charity 
provides much needed care and support for people living with 
terminal illnesses, and their families.

SPAR UK springs into action for 
Marie Curie Charity

After raising more than £640,000 for 
Marie Curie in its first year of partnership, 
SPAR UK store employees are again 
donning their yellow daffodils in 2018 to 
support this hugely worthy cause.

For the month of March, SPAR stores in 
England, Scotland, Wales and Northern 
Ireland supported Marie Curie’s largest 
annual fundraising campaign by selling 
daffodil pins with a suggested donation 
of £1 each. The stores will also run 
a number of fundraising activities, 
including:

• Go Yellow days for employees
• Donations from the sales of a num-

ber of well-known brands includ-
ing, Daz, Hartley’s jam, McVities 
biscuits, Mars pouches and SPAR 
Brand coffee

• Support from SPAR radio and social 
media

“This is a great opportunity to raise 
money for this fantastic cause and get 
behind our national charity partner,” 

said SPAR UK Marketing Controller, 
Laura McNally. “Marie Curie’s nurses 
help people living with terminal illness-
es and their families to make the most 
of the time they have left. Our retailers 
are helping everyone have the care and 
support they need at the end of their 
life, by supporting Marie Curie’s Great 
Daffodil Appeal.”

This is a great opportunity 
to raise money for this 

fantastic cause
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SPAR has announced that Cystic Fibrosis Ireland will be its new 
national charity partner for the next two years. SPAR has vowed to 
raise up to €300,000 for Cystic Fibrosis Ireland through collection 
boxes in 400 SPAR stores nationwide, donations on selected 
SPAR Own Brand products and a number of key events.

SPAR Ireland to raise €300,000 for national Cystic 
Fibrosis charity

Philip Watt, CEO Cystic Fibrosis Ireland 
said: “We would like to thank SPAR 
for choosing Cystic Fibrosis Ireland as 
their chosen charity. Cystic Fibrosis 
(CF) is a genetically inherited disease 
that primarily affects the lungs and the 
digestive system. The highest incidence 
of CF in the world is in Ireland.” 

The funds raised by SPAR will be used to 
support those suffering from CF to live 
independently. CF patients face many 
challenges in areas such as education, 
health, housing, employment and family 
support. 

Willie O’Byrne, Managing Director, BWG 
Foods (owners and operators of the 
SPAR Brand in Ireland) said: “We hope 
that our support will continue to help 
improve the quality of the lives of those 
living with cystic fibrosis in Ireland. 

“Aside from our charity boxes in 
stores, we will also be making a regular 
donation from the sale of our SPAR 
Own brand products and be involved in 
a number of fundraising events to raise 
as much funds as possible for Cystic 
Fibrosis Ireland.”

SPAR is proud to work with 
Cystic Fibrosis Ireland as 

our charity partner.

COMMUNITY

Our engagement with 
community projects
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In support of women’s fitness across all age groups, SPAR 
Switzerland is sponsoring three sporting events: The women’s 
running races in Winterthur and Basel and the Pink Ribbon Charity 
Walk in Zurich.

SPAR Switzerland sponsors three 
women’s races

The promotion of health and wellness 
is a key priority for SPAR with 
supermarkets promoting fresh, locally-
sourced produce on a daily basis. 

Women’s race in Basel
For the first race, women of all ages 
will gather in Basel to take part in either 
the 10 km or 5 km. The runners can 
compete individually or in groups with 
children and friends.

The marketplace in the centre of Basel 
will be the start and end point for both 
distances, as well as a festive gathering 
spot for the more than 1,000 participants 
and their supporters. SPAR Switzerland 
will have its own stand offering visitors 
a voucher for the purchase of a towel 
and a 10% discount coupon to use in 
one of the three SPAR Supermarkets in 
Basel. There will also be a special SPAR 
gift for women.

Women’s run in Winterthur
In Winterthur, the women’s run will 
take place for the fourth time. Here, 

too, SPAR will be represented with its 
own stand and will offer participants 
a welcome refreshment as well as a 
free gift. In addition to supporting the 
event, SPAR Switzerland will actively 
participate in the race with its own team.

Pink Ribbon Walk in Zurich
The Pink Ribbon Walk in Zurich is an 
important race in support of breast 
cancer awareness. The walk, which 
will be held for the 11th time, is open 
to both men and women, with proceeds 
from the entry fees going to the Cancer 
League Zurich for the support of breast 
cancer patients.
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SPAR Oman and renowned A-brand supplier, Kellogg’s, teamed 
up to organise the Oman Youth Open Scrabble Tournament.

SPAR Oman organises national youth scrabble 
tournament

The Championships were truly exciting 
and a special highlight of the event was 
a workshop hosted by Karen Richards, a 
professional Australian Scrabble player. 
She now devotes her time to travelling 
the world, coaching young people in the 
art of playing Scrabble. 

The event provided the opportunity 
for the best youth players in Oman to 
compete against each other, with the 
aim of claiming the title of Oman Youth 
Open Scrabble Champion. The event 
was a unique chance to experience 
what tournament Scrabble feels like 

while at the same time developing one’s 
language skills. 

There were different prizes for the age 
groups for Under 10, Under 13 and 
Under 18 – ensuring many delighted 
winners! The entire competition was a 
great experience for young and adult 
Scrabble players in Oman to play 
competitively.  

SPAR Oman has built a reputation in 
the market for initiatives which have 
an educational element such as the 
Scrabble Tournament following on 
from the successful ‘Bake with Mom’, 
‘Healthy Lunchboxes’ and similar 
activities since launching in 2015.

It was an incredible 
experience for the Scrabble 

community in Oman.

COMMUNITY

Our engagement with 
community projects
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Targeting the Environment
As a global retailer, SPAR is in a position to make a significant 
contribution towards reducing negative environmental impacts 
through tackling issues surrounding waste. Our SPAR Partners 
have launched a number of initiatives focused on waste reduction, 
with an emphasis on food waste, the development of durable and 
sustainable packaging, and recycling.

ENVIRONMENT
Our developments in food waste, 
sustainable packaging & recycling

Tackling Food Waste

Food waste occurs at all levels 
from production right through to 
consumption. In understanding that 
this has significant impacts on the 
environment, SPAR’s dedicated 
initiatives and projects target this issue 
at all level s. 

The introduction of creative food waste 
schemes in SPAR stores still provide 
consumers with the high-quality 
products they expect but significantly 
impacts food waste reduction for both 
fresh and long-life products. In attempts 
to also make significant impacts at 
production and processing levels, SPAR 
is leading the way in providing support 
to small-scale farmers and is committed 
to reducing post-harvest loss, through 
dedicated projects.

Developing Sustainable 
packaging

Our SPAR Partners are adopting 
innovative and environmentally 
friendly packaging. A key focus is the 
provision of durable shopping bags, 
which significantly reduce negative 
environmental impacts in terms of both 
production and waste. The introduction 
of sustainable product packaging 
has been similarly important, with 
partners making use of bio-degradable, 
environmentally friendly, and waste 

Recycling programmes 

To further combat waste, SPAR 
Partners have significantly stepped-up 
their recycling initiatives – working with 
and educating customers on reducing 
negative environmental impacts 
through tailored recycling programmes. 
Our recycling efforts provide win-
win situations for all parties involved, 
tackling environmental issues to the 
benefit of local communities.
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SPAR Norway is aiming to reduce food waste by 270 tons a year 
by offering a 50 percent discount on all freshly baked bread one 
hour before closing time.

SPAR Norway’s food waste 
reduction scheme

Before officially launching the bread 
waste reduction scheme, it was first 
tested in selected SPAR stores, which 
reported a 16% reduction in bread 
waste. On an annual basis, this equates 
to a saving of 270 tons of bread. 

The participating trial stores noticed a 
boost in foot traffic in the last hour of 
trading and received positive feedback 
from customers who expressed their 
appreciation of the scheme. 

SPAR Norway’s Marketing Director, 
Martin Munthe-Kaas, said: “It has never 
been more important to take care of the 
environment and we must all do our bit 
to help this cause. Food waste is one of 
the greatest environmental challenges 
of our time and a study from 2015 states 
that in Norway, 355,000 tons of food is 
wasted each year. This number must 
be reduced and we hope that our new 
food waste scheme will go some way to 
helping this happen.”

To ensure full resource utilisation, any 
surplus bread unsold will be given to 
pig farmers to supplement the pigs 
food. Instore communication material 
such as posters and shelf markers 
have been shipped to 259 SPAR and 28 
EUROSPAR stores across the country 
to create awareness of the campaign.
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Recycling at supermarkets in Italy is becoming increasingly popular. 
DESPAR Partner Ergon has partnered with a local environmental 
organisation to make two trash compactors available for plastic 
bottles and detergent containers at two of its stores.

DESPAR Italy Partner Ergon makes waste recycling 
easy and attractive

Consumers have welcomed the 
possibility to be more active in 
environmental issues and have easier 
access to recycling facilities. SPAR 
customers receive a discount voucher 
for each bag of waste recycled, which 
they can directly redeem at the checkout. 
Customers who scan their National 
Healthcare card when recycling plastic 
waste can also obtain a reduction on 
municipal waste collection tax. 

For each plastic bottle recycled, 
customers receive €0,02 discount at 
the checkout counter. Greater recycling 

results in greater discounts which 
encourages even more participation. 

“Our group has introduced this 
innovation at a supermarket level for 
the first time in the Ragusa province,” 
explains Concetta Lo Magno, Marketing 
Manager at Ergon. “Ergon group is 
always committed towards meeting 
the needs of the local communities and 
protecting the environment.”

Mr Zanotto, the member of the 
Ragusa City Council in charge of the 
Environment, praised the commitment 
of DESPAR Ergon, which is in line with 
the drive of the City to roll out a variety 
of waste collection schemes throughout 
the urban area in the near future.

Consumers have welcomed 
the possibility to be more 

concsious about recycling.

In Norway, 355,000 
tons of food is wasted 

each year.

ENVIRONMENT
Our developments in food waste, 
sustainable packaging & recycling
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SPAR Italy Partner, DESPAR Northeast, has published figures 
showing that it donated €5.9 million worth of unsold food in 2017 
to local charities. This forms part of its long-standing commitment 
to reduce food waste and help people in need.

DESPAR Nordest donates €5.9 
million worth of food in 2017

Over 200 charities received the unsold 
food from which more than 2 million 
meals were prepared. Commenting on 
this result, Paul Klotz, General Manager 
of DESPAR Northeast, said: “The need 
to prevent food waste is urgent and 
everyone should be committed to this 
worthy cause.”

“In addition to preventing food from 
being wasted, we have been actively 
promoting healthy eating habits through 
our ‘Good Habits’ school initiative. Over 
the last eleven years, this has involved 
2,000 teachers and 15,000 children. 

“Promoting good eating habits is also 
very much needed in order to produce a 
cultural shift with regards to health and 
nutrition, and to restore the true value 
of food.”

Together with the Food Bank 
Foundation and Last Minute Market, 
DESPAR Northeast also promoted 
training sessions for the volunteers of 
more than 200 charities. The sessions 

were organised to explain the laws that 
regulate food donation and the health 
and safety procedures that need to 
be taken into account when donating, 
collecting and redistributing food.

The need to prevent 
food waste is urgent 

and everyone should be 
committed to this cause.

ENVIRONMENT
Our developments in food waste, 
sustainable packaging & recycling
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SPAR Austria is trialing sustainable packaging alternatives in an 
effort to reduce the use of plastics. The SPAR Partner introduced 
reusable, biodegradable shopping bags made from renewable 
GMO-free raw materials. For loose fruits and vegetables, it has 
introduced a sustainable polyester net.

SPAR Austria trials alternatives for plastics in product 
packaging & shopping bags

Reusable shopping bags
The new biodegradable shopping bags 
are made from GMO-free sugar cane. 
The plants grow in Thailand and are 
processed to become natural organic 
plastic and subsequently fleece. The 
bags are then hand-sewn under socially 
and ethically appropriate conditions, 
with special attention given to fair 
wages, work safety and working hours.

The bags are sturdy and carry heavy 
loads, lasting many trips to and from 
the supermarket. When the bags finally 
reach the end of their useful life, they 
can be decomposed and recycled.

Reusable fruit & vegetable bags
SPAR Austria has tested alternatives 
to fruit and vegetable bags in the past. 
In 2014, it offered light-weight organic 
bags, some of which were made of bio-
plastic. In 2016, customers were able to 
pack fruit and vegetables in paper bags. 
However, both options proved to be 
impractical and resulted in no significant 
CO2 savings. It’s hoped that the new 
sustainable polyester nets will bring 
some real benefits to the environment.
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Our Climate tailored initiatives  
The supply chain is at the heart of the retail industry and as a 
global retail business with a key role to play in reducing the impact 
of CO2 emissions and energy consumption, SPAR is adapting 
its operations. At SPAR, we strive to reduce our environmental 
footprint whilst still providing our customers with the excellent 
service and quality they expect.

CLIMATE

Our tailored initiatives aimed at 
reducing CO2 emissions & 
energy consumption

Climate 

Many SPAR Partners have already taken 
steps to reduce their environmental 
impacts, implementing the latest 
technological innovations in their 
logistical operations and at store and 
Distribution Centre (DC) level. 

Further positive impacts have been 
achieved through close co-operation 
with preferred suppliers, who offer 
environmentally-friendly retail solutions. 

CO2 emission reduction

With SPAR Partners operating stores, 
warehouses and DCs, we have a 
responsibility to reduce our CO2 
emissions across the full supply chain. 
In terms of logistics, opportunities have 
arisen for optimising the efficiency of 
our transport and resource collection 
processes thanks to the continuous 
adaptation and implementation of new 
innovations, which help to reduce CO2 
emissions.

Some SPAR Partners have also started 
implementing sustainable initiatives 
in building designs and processes, 
integrating sustainable and efficient 
technologies and materials.

Energy reduction 

At SPAR, we are continuously looking 
to integrate sustainable solutions 
in our operations. Our commitment 
extends beyond the reduction of CO2 
emissions, with SPAR Partners looking 
at minimising the consumption of 
energy and the reduction of waste. 

Across the globe, SPAR Partners 
adopt energy-saving equipment in their 
stores and warehouses, ranging from 
innovative refrigeration and lighting 
solutions to solar panel installations. 
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SPAR UK Partner, Henderson Group, owners of SPAR and 
EUROSPAR in Northern Ireland, has upgraded its refrigerated 
delivery fleet with the more sustainable SLXi units from SPAR 
International Preferred Supplier, Thermo King®.

SPAR UK Partner introduces new 
sustainable SPAR Fleet

A leader in transport temperature con-
trol solutions, the new Thermo King SLXi 
units will help Hendersons with the de-
livery of temperature sensitive products 
to retailers, thanks to the telematics and 
communication capabilities, lower fuel 
consumption and enhanced tempera-
ture management options. The Whis-
per noise reduction kit helps lower the 
sound levels of the units as well, which 
allows Hendersons to further minimise 
disturbance during deliveries. 

“Thermo King is SPAR International’s 
preferred supplier and thanks to our 
complete portfolio of products for all 
refrigerated transport applications, our 
units can be seen on their fleets around 
the globe,” said Alain van Schaik, of 
Thermo King. 

Thermo King works closely with SPAR 
International through its global network 
delivering solutions like the SLXi units 
in Northern Ireland, Frigoblock electric 
units in Austria, CryoTech liquid carbon 
dioxide technology in Norway or 

T-Series truck units in the Middle East. 
All Thermo King SLXi units feature 
next-generation, lower global-warming 
potential (GWP) R-452A refrigerant, 
which is in line with Henderson’s 
sustainability approach and lowers 
the environmental footprint of their 
transport operations. 

“The efficiency and sustainability of 
our operations have always been a 
key element of our strategy,” said 
Pat McGarry, Logistics Director at 
Henderson Group. “With this support 
we can be sure that there will be no 
downtime and our offering will be 
competitive.”
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SPAR Austria is working with students from the Salzburg Technical 
College to develop an energy self-sufficient supermarket of the 
future.The work is being done as part of the College’s Smart 
Building study programme. 

SPAR Austria develops supermarket of the future

SPAR Austria provided energy data 
and retail planning knowledge from 
its existing EUROSPAR store in 
Straßwalchen. During a visit to the 
store, the students learnt about the 
building’s existing technologies and 
energy systems. This experience was 
factored into their project plans for the 
supermarket of the future. 

After five months, the students had 
the chance to present their ideas with 
one project being awarded first prize. 
The two winners, Nadine Huber and 
Alexander Seiwald, trialled adapting the 

store to the natural environment with the 
facade of the building being made from 
re-usable parts. Their concept uses 
solar energy, specifically Rawlemon 
solar crystal balls, to generate the 
energy needed for the store. 

Every year, SPAR launches or renovates 
around 100 stores throughout Austria. 
Each store is built according to the 
SPAR Austria Construction Manual 
Guidelines, which were certified by the 
Austrian Association for Sustainable 
Real Estate Industry (ÖGNI). Compared 
with conventional stores, these new 
buildings save approximately 50% of 
energy and partly produce electricity 
themselves through solar powered 
systems.

These new buildings save 
approximately 50% of 

energy 

CLIMATE

Our tailored initiatives aimed at 
reducing CO2 emissions & 
energy consumption
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The training & development of 
our People
As an international group of independently owned and operated 
retailers and wholesalers, working together in partnership helps 
drive our knowledge sharing, which further help us fulfil our role 
as a responsible retailer. Our goal is to develop and grow people 
within SPAR whilst actively contributing towards our communities. 

PEOPLE

Our Dedication to the Training & 
Development of our People

Knowledge sharing Across 
the SPAR Network

With the continued growth of SPAR, 
our partners worldwide have found 
more opportunities for collaboration, 
working better together as one big 
SPAR family. The exchanging of retail 
knowledge and best practice learnings 
helps to build better relationship, which 
is fundamental to SPAR as the world’s 
largest voluntary retail chain.

SPAR Academies

As part of our commitment to employee 
development, many of our partners have 
launched SPAR training academies, 
which provide young professionals 
with new skills and opportunities for 
self-development. While apprentices 
of our SPAR Academies are trained to 
become specialists in retail and supply 
chain operations, they are also given the 
chance to gain additional knowledge 
about other aspects of the business.

Thanks to these training programmes, 
our young professionals are equipped 
with the skills that allow them to provide 
customers with a better shopping 
experience through an enhanced 
understanding and knowledge of our 
services and products.

Community programmes 

Our partners further offer community 
training programmes for unemployed 
job seekers – empowering them with the 
right skills to successfully enter the retail 
industry. An example of this is SPAR 
South Africa’s Jump Start programme, 
which provides unemployed youth with 
valuable life skills and hands-on work 
experience specific to SPAR’s retail 
environment.
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SPAR South Africa has been awarded the Top Employers South 
Africa 2018 certification for the fifth year since participating. Top 
Employers certifies organisations that successfully demonstrate 
an exceptional HR environment and employee offerings. 

SPAR South Africa awarded Top 
Employers certification

The annual programme’s 
comprehensive independent research 
covers employee conditions, talent 
development throughout all levels of the 
organisation and the ability to always 
strive to optimise employment practices 
and develop employees.

Each year there are initial conversations 
with approximately 760 companies 
internationally. From those initial 
conversations, the candidates capable 
of demonstrating a mature HR 
environment and the greatest chance 
of achieving certification are invited to 
participate in the research.

Unlike many other accolades, the 
Top Employers programme does not 
survey employees. The programme 
examines what each organisation offers 
its employees and how it ensures that 
there are quality initiatives in place for 
them to develop, both professionally 
and personally.

Each participant that qualifies for the 
exclusive Top Employers certification 
is entitled to use the Top Employers 
Certification Seal for one year. The 
Certification Seal is an internationally 
recognisable symbol that can be used 
or worn in many ways, but only the 
world’s leading employers can use it.
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The SPAR Academy is one of Europe’s most innovative 
development centres, offering training to 300 apprentices. 
Showing its commitment to employee development, SPAR Austria 
has invested around €10 million in the expansion of its academy.

SPAR Austria opens Academy of the future in Vienna

The new facilities offer high-tech 
materials and new methods of training 
in a large area of 1,800m². Professional 
teachers and training experts have been 
employed to impart knowledge on the 
trainees, laying the foundation for future 
careers within SPAR. 

“Through the modernisation of the 
building, the SPAR Academy in Vienna 
has become a learning and competence 
centre for the training of the next SPAR 
generation. This is another important 
milestone for us at SPAR,” said SPAR 
Austria CEO, Fritz Poppmeier, at the re-
opening of the academy. 

The conference rooms, with media 
technology and video conferencing 

systems will be used for training 
purposes. A large amount of space has 
also been allocated for practical work 
where students can complete video 
training and have the opportunity to 
taste and prepare food. 

In addition to making sustainability a 
top priority, a strong focus has been 
placed on cross-cultural education. 
The goal is to provide students with a 
well-rounded, in-depth knowledge of 
the food trade through these additional 
training courses.

With 2,700 trainees for 20 professions, 
SPAR is the largest private training 
organisation in Austria. The SPAR 
Academy in Vienna is a recognised 
training institution with a formal 
curriculum. Currently, about 300 trainees 
from 34 nations and ethnic groups, 
speaking 29 different languages and 
belonging to 13 religious communities, 
are following training at the SPAR 
Academy Vienna.

PEOPLE

Our Dedication to the Training & 
Development of our People

SPAR South Africa has 
been awarded the the 
Top Employers South 

Africa 2018 certification 
for the fifth year. 
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SPAR UK Partner, A.F. Blakemore, has launched a new community 
programme to inspire, engage and motivate young people about 
the opportunities in the employment industry. The Blakemore 
Branching Out Programme aims to successfully enable insight 
into the world of work and helps reduce youth unemployment.

SPAR UK Partner launches new 
employment programme

A.F. Blakemore will work with schools 
across its trading area to offer a more 
strategic approach to employment 
which will include reading support, 
workplace insights, employability 
workshops, career support and work 
experience. 

Today, about 60% of young people 
in the UK are leaving school without 
the necessary skills to enter the world 
of work. Furthermore, it is estimated 
that by 2020 there will be a shortage 
of 40,000 skilled jobs within the UK – 
many of those skills are required by A.F. 
Blakemore. 

By 2020 the Blakemore Branching Out 
Programme aims to deliver 1,200 events 
involving 2,000 employees, inspiring 
13,500 young people and recruiting 50 
people into the business as a result of 
engaging in the programme. 

A.F. Blakemore Community Affairs 
Officer Liz Bell commented: “We 
have spent many years working with 

schools but I believe Branching Out will 
bridge the gap between education and 
employment. Branching Out is going to 
allow young people to grow and flourish. 

“Inspiring young people to work and to 
want to work for A.F. Blakemore is just 
the start of Branching Out. We will look 
at the way we recruit and grow young 
people when they are in the business.”
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SPAR Italy Partner, DESPAR Northeast, was awarded with three 
different titles at the Best Talent Hunter event for the second year 
in a row. This strong performance was based on the assessments 
of students who had completed internships with the company.

DESPAR Northeast recognised as Best Talent Hunter 
of 2017

The event, hosted by the University of 
Padua, is designed to reward companies 
that have been particularly active in 
promoting a transition to work for the 
University’s students and graduates.

DESPAR Northeast was awarded the 
following titles: Best Company for 
number of internships, Best Tutoring 
activities and Best Employer Branding 
activities. It was the only retail brand to 
be recognised with three different titles.

“These awards make us doubly proud 
as they come from a very prestigious 

institute, the University of Padua, 
and because they are based on the 
assessment of the young interns who 
have worked in our company,” said 
DESPAR Northeast Human Resources 
Director, Angelo Pigatto.

“We are committed to providing our 
interns with work experience that 
genuinely adds to their skills and that 
is relevant for their future careers by 
offering them resources, expertise and 
professionalism,” explained Sabrina 
Stievano, Recruiting Manager at 
DESPAR Northeast. The young people 

of today will be our 
leaders of tomorrow.

PEOPLE

Our Dedication to the Training & 
Development of our People
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